The Hub for Businesses & Associations

Creating Awareness. Engaging Influencers. Educating Canadians.



Introducing The Hub

« The Hub — www.thehub.ca - is currently Canada’s
fastest growing independent digital news outlet.

- Over 1 million engaged and influential Canadians
interact with our content each month.

- Canada’s answer to The Economist: we cover the
intersection of politics, policy and the economy.

- Committed to sensible market reforms and a
pro-growth agenda for business and workers.

- The Hub is a CRA designated Qualified Canadian
Journalism Organization.

- Editorial quality score 90% + by NewsGuard,
the world’s leading media monitoring NGO.



http://www.thehub.ca

Challenging Times

Businesses and industry associations are operating in an
increasingly challenging public opinion and policy environment.

Policy makers consistently underplay the role of businesses
play as drivers of economic growth.

The public, especially younger audiences, often fail to

understand basic economic and policy concepts.

Sensible pro-growth policy reforms are being crowded out
by simplistic political rhetoric and grandstanding.

The Hub is purpose built to push back against these trends by
engaging policymakers, educating the public and advancing
meaningful dialogue on important issues.

Read on to find out how our digital platform and associated
services can help your business or industry association.




Advertising Services

We offer businesses and industry associations a variety of
policy and communications focused advertising services.

Digital ad insertion via TheHub.ca, email newsletters
and podcasts reaching Canada’s policy influencers.

Advocacy campaigns that advance a specific policy idea,
communications message or brand proposition.

Custom content such as research studies, long-form
reporting, podcasts and commentary.

Social media amplification of Hub produced advertiser
content reaching key audiences and demographics.

In-person events to connect with policy influencers
in Ottawa and nationally on important topics and ideas.




National Reach

As of Summer 2024, The Hub is actively engaging over 250,000+ weekly users on its platforms.
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100,000 weekly visitors + (4 mins per visit)
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Hub Email Newsletter
100,000 weekly outbound emails with 50% open rate
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Hub Social Media
50,000+ weekly engagements (share, like, comment, click)


https://thehub.ca/

In Autumn 2023, Leger & Leger conducted a national online panel survey to gauge public awareness of The Hub. One in five
Canadians are familiar with The Hub as an “online news media outlet”. One in twenty Canadians report “engaging” with
The Hub’s content. The demographics of The Hub’s aware and engaged cohort is as follows:
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Peer Comparisons
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0:53

Source: www.similarweb.com
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The Hub has implemented campaigns for some of Canada’s largest industry associations and corporate brands.
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Website WEB DEMOGRAPHICS

Gender Age Group

The Hub’s website reaches an influential national audience Male Female 18-44 45+
of 100,000+ weekly users with key messages and ideas.
38%
« Daily mix of commentary, original news and
in-depth reports
- High average time spent on site, 4 minutes plus Top Provinces

visitor sessions plus 150,000+ weekly page views Ontario  Quebec  Alberta BC
equals high user engagement

«  100% year-over-year readership growth

«  96% audience satisfaction with web content

in recent reader survey Top Interest Group

News & Politics

60%




Email Newsletters

The Hub’s daily email newsletter enjoys 50%+ open rates,
reaches 30,000+ influential subscribers and generates in
excess of 100,000 weekly sends.

e The Hub offers both daily newsletters for heavy users
and a “best of The Hub” on Saturdays

- Steady year-over-year growth since launch with an
influential audience

« Newsletters drive traffic to The Hub’s website and
podcasts as a “force multiplier”
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EMAIL DEMOGRAPHICS

Gender Age Group
Male Female 18-55

Top Provinces Party
Ontario Alberta BC Quebec

Education

Income Position
100-200k 200k+  CEO/Principal/President University




Podcast Channel PODCAST DEMOGRAPHICS

The Hub’s podcast programs start thoughtful and engaged Top 5 Cities
conversations with over 120,000 monthly downloads and
a 79% completion rate per episode.

Toronto Vancouver Montreal

- Hub Dialogues program features world class thinkers
weighing in on the important policy issues

«  Weekly Hub Roundtable show is a fast growing program Calgary Ottawa

exploring intersections of politics and policy
8%
- Standalone regular programs such as In Conversation

with David Frum are audience favourites

Episode Completion Rate

Q 3 YouTube @
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Social Media SOCIAL MEDIA

DEMOGRAPHICS

The Hub’s social media content enjoys consistently high
levels of engagement and click throughs to TheHub.ca.

Gender Age Group
- Over 2M engagements (likes, shares, comments) Male Female 18-44

and 87M impressions in the last 12 months @ @ @

- Combined social media following of Hub contributors Top Provinces
in excess of 2M+ further amplify TheHub.ca content

- Paid social media ads target key demographics
such as younger people and policy “engagers” at
$15 CPM and average $.20 CPC

Ontario BC Alberta Quebec
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Hub Events

The Hub’s event programing provides clients with the
opportunity to associate themselves with high quality,

thought leadership on important issues and ideas.

Quarterly Ottawa policy lecture series convening
MPs, political staff, and policy experts.

National dinner series featuring acclaimed thinkers
weighing on the important issues of our time.
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Conclusion

The Hub is interested in working with organizations who
have substantive public spirited messages and goals.

We believe we are uniquely positioned and purpose built
to foster meaningful conversations about important issues.

If you have a key business or industry message or objective
to share with our audience please reach out.

We welcome the conversation.

WWW.THEHUB.CA
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Contact

Please email for our autumn 2024 rate card for advertisers.

Rudyard Griffiths

Executive Director
The Hub

rudyard@thehub.ca www . thehub.ca
416.737.9626 @thehubCanada
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